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This visitor report was prepared for the Illinois Office of Tourism and Choose Chicago by MMGY Travel 

Intelligence. For the purpose of this study, the current reporting time frame includes the 2022 travel year with 

comparison to five prior time periods (where applicable).

The report provides intelligence on Illinois and Chicago Leisure travel trends with comparison to the average 

US Leisure destination. Information is also presented for two additional regional territories. These include:

Leisure Downstate: travelers who visit destinations in Illinois but outside of Chicago for any leisure 

purpose

Leisure Comp Set travelers who visit Ohio, Michigan, Indiana, Missouri, Minnesota, Iowa, and Kentucky 

for any leisure purpose.

Understanding the Data

Some charts include values in parentheses which represent averages. For example,

The travel trend information presented in this report was obtained from surveys of 54,826 U.S. households 

during January 2022 through December 2022. The Illinois Leisure Visitor Profile is based on a sample of 

2,225 households for all Leisure travel to Illinois. The Chicago Leisure Visitor Profile is based on a sample of 

1,322 households for all Leisure travel to Chicago.

4

The sample has been balanced by statistical weighting to ensure the data is representative of all 

travelers in America.
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Visitor Profile / U.S. Leisure Visitors6

Source: 2022 PERFORMANCE/Monitor

Season of Trip

Spring

23%

Summer

29%

Fall

30%

Winter

18%

10%
86%

4%

Transportation Used to Travel

Demographic Information

AVERAGE
VISITOR AGE

Y E AR S

O L D

Mean Household Income

$104,429

Trip Purpose

Main Activities

Trip Characteristics

AVERAGE
LENGTH OF 

STAY
D AY S

29%

travel alone

46%

travel 

together

9%
travel in 
groups of
3+ adults

15%
travel with 
children

23% Shopping

20% Visit Friends/Relatives

21% Dining

11% Beach/Waterfront

AVERAGE
PARTY SIZE P E R S O N S

Vacation
32%

Non-Vacation 
68%

3%90%

TOP TRIP PLANNING 

RESOURCES

Same 
Day

< 1 
Week

2-3 
Weeks

1 
Month

2-3 
Months

> 3 
Months

TRIP 
PLANNING
TIMEFRAME

13%
20%

13% 15% 14%

4%
35%
PAST

EXPERIENCE

7%

DESTINATIO
N

WEBSITES

19%

FAMILY & 
FRIEND

RECOMMEN-
DATIONS

12%

INTERNET 
SEARCH

8%

MAPPING 
WEBSITE

S95%

38%
One Trip in Past 3 

Months
Frequent Traveler

(5+ Times in Past 3 Months) 8%

SATISFACTION (8.60)

VALUE-FOR-THE-MONEY 
(8.31)

LIKELY TO RECOMMEND 
(8.45)

MILLENNIAL

/

GEN Z

39%

GEN X

25%

BOOMERS

32%

SILENT/GI

4%

82% Married

36% with

children in household
Average Expenditure

PERSON PER DAY

$19611% Birthday Celebration

2.03

2.30
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Visitor Profile / Illinois Leisure7

Source: 2022 PERFORMANCE/Monitor

Season of Trip

Spring

21%

Summer

26%

Fall

31%

Winter

22%

11%

82%

7%

Transportation Used to Travel

Demographic Information

AVERAGE
VISITOR AGE

Y E AR S

O L D

Mean Household Income

$106,516

Trip Origin

Trip Purpose

Main Activities

Trip Characteristics

AVERAGE
LENGTH OF 

STAY
D AY S

40%

travel alone

42%

travel 

together

6%
travel in 
groups of
3+ adults

12%
travel with 
children

25% Visit Friends/Family 

18% Dining

20% Shopping

12% Birthday

52% Illinois

9% Wisconsin

7% Indiana

AVERAGE
Party Size P E R S O N SVacation

22%

Non-Vacation
78%

2%91%

TOP TRIP PLANNING 

RESOURCES

33%
PAST

EXPERIENCE

19%

FAMILY & 
FRIEND

RECOMME
N-DATIONS

8%

MAPPING 
WEBSITES

12%

INTERNET 
SEARCH

7%
ATTRACTI

ON 

WEBSITE94%

36%
One Trip in Past 3 

Months
Frequent Traveler

(5+ Times in Past 3 Months) 8%

SATISFACTION (8.56)

VALUE-FOR-THE-MONEY 
(8.18)
LIKELY TO RECOMMEND 
(8.27)

MILLENNIAL/

GEN Z

41%

GEN X

24%

BOOMERS

32%

SILENT/GI

3%

81% Married

39% with

children in household

7% Museums

Average Expenditure

PERSON PER DAY

$181

4% Michigan

3% Missouri

Same 
Day

< 1 
Week

2-3 
Weeks

1 
Month

2-3 
Months > 3 

Months

TRIP 
PLANNING
TIMEFRAME

11%

21% 19%

19% 11%
3%

48

1.92

1.90



Visitor Profile / Chicago Leisure8

Source: 2022 PERFORMANCE/Monitor

Season of Trip

Spring

21%

Summer

33%

Fall

31%

Winter

15%

20%

69%

11%

Transportation Used to Travel

Demographic Information

AVERAGE
VISITOR AGE

Y E AR S

O L D

Mean Household Income

$113,649

Trip Origin

Trip Purpose

Main Activities

Trip Characteristics

AVERAGE
LENGTH OF 

STAY
D AY S

41%

travel alone

39%

travel 

together

7%
travel in 
groups of
3+ adults

13%
travel with 
children

23% Dining

20% Shopping

21% Visit Friends/ Family 

15% Birthday

28% Illinois

11% Indiana

10% Wisconsin 

AVERAGE
Party Size P E R S O N SVacation

22%

Non-Vacation
78%

2%89%

TOP TRIP PLANNING 

RESOURCES

30%
PAST

EXPERIENCE

18%

FAMILY & 
FRIEND

RECOMME
N-DATIONS

10%

MAPPING 
WEBSITES

18%

INTERNET 
SEARCH

9%
ATTRACTI

ON 

WEBSITE/

APP
96%

35%
One Trip in Past 3 

Months
Frequent Traveler

(5+ Times in Past 3 Months) 5%

SATISFACTION (8.35)

VALUE-FOR-THE-MONEY 
(7.77)
LIKELY TO RECOMMEND 
(8.31)

MILLENNIAL/

GEN Z

48%

GEN X

22%

BOOMERS

36%

SILENT/GI

3%

82% Married

40% with

children in household

13% Museums

Average Expenditure

PERSON PER DAY

$237

9% Michigan

4% Missouri

Same 
Day

< 1 
Week

2-3 
Weeks

1 
Month

2-3 
Months

> 3 
Months

TRIP 
PLANNING
TIMEFRAME

6%

16% 16% 16% 17%

5%

46

2.21

1.92



Visitor Profile / 9

Source: 2022 PERFORMANCE/Monitor

Season of Trip

Spring

21%

Summer

22%

Fall

31%

Winter

26%

5%

91%

4%

Transportation Used to Travel

Demographic Information

AVERAGE
VISITOR AGE

Y E AR S

O L D

Mean Household Income

$101,828

Trip Origin

Trip Purpose

Main Activities

Trip Characteristics

AVERAGE
LENGTH OF 

STAY
D AY S

39%

travel alone

46%

travel 

together

4%
travel in 
groups of
3+ adults

7%
travel with 
children

29% Visit Friends/ Family 

15% Dining

20% Shopping

9% Birthday

68% Illinois

7% Wisconsin

5% Indiana

AVERAGE
Party Size P E R S O N SVacation

17%

Non-Vacation
83%

2%92%

TOP TRIP PLANNING 

RESOURCES

35%
PAST

EXPERIENCE

20%

FAMILY & 
FRIEND

RECOMME
N-DATIONS

7%

MAPPING 
WEBSITES

9%

INTERNET 
SEARCH

6%
DESTINAT

ION 

WEBSITE

S/APP
92%

37%
One Trip in Past 3 

Months
Frequent Traveler

(5+ Times in Past 3 Months) 10%

SATISFACTION (8.70)

VALUE-FOR-THE-MONEY 
(8.45)
LIKELY TO RECOMMEND 
(8.25)

MILLENNIAL/

GEN Z

36%

GEN X

25%

BOOMERS

36%

SILENT/GI

3%

81% Married

39% with

children in household

8% Holiday Celebration

Average Expenditure

PERSON PER DAY

$131

2% Missouri

2% Iowa

Same 
Day

< 1 
Week 2-3 

Weeks

1 
Month 2-3 

Months
> 3 

Months

TRIP 
PLANNING
TIMEFRAME

14%

24%
21%

12%
8%

2%

50

1.72

1.88



Visitor Profile / 10

Source: 2022 PERFORMANCE/Monitor

Season of Trip

Spring

23%

Summer

30%

Fall

28%

Winter

20%

4%

95%

1%

Transportation Used to Travel

Demographic Information

AVERAGE
VISITOR AGE

Y E AR S

O L D

Mean Household Income

$97,661

Trip Origin

Trip Purpose

Main Activities

Trip Characteristics

AVERAGE
LENGTH OF 

STAY
D AY S

27%

travel alone

51%

travel 

together

9%
travel in 
groups of
3+ adults

15%
travel with 
children

24% Shopping

19% Dining

20% Visit Friends/ 
Family 

11% Birthday

18% Michigan

15% Ohio

11% Indiana 

AVERAGE
Party Size P E R S O N S

Vacation
25%

Non-Vacation
75%

3%90%

TOP TRIP PLANNING 

RESOURCES

36%
PAST

EXPERIENCE

18%

FAMILY & 
FRIEND

RECOMME
N-DATION

8%

MAPPING 
WEBSITES

11%

INTERNET 
SEARCH

6%
ATTRACTI

ON 

WEBSITE

S/APP
95%

39%
One Trip in Past 3 

Months
Frequent Traveler

(5+ Times in Past 3 Months) 7%

SATISFACTION (8.59)

VALUE-FOR-THE-MONEY 
(8.36)
LIKELY TO RECOMMEND 
(8.39)

MILLENNIAL/

GEN Z

36%

GEN X

26%

BOOMERS

34%

SILENT/GI

4%

83% Married

34% with

children in household

7% Touring/ Sightseeing

Average Expenditure

PERSON PER DAY

$156

7% Missouri

6% Illinois

Same 
Day

< 1 
Week 2-3 

Weeks
1 

Month
2-3 

Months > 3 
Months

TRIP 
PLANNING
TIMEFRAME

15%
21%

16% 14%
12%

3%

50

1.68

2.30
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COVID-19 Impact: The pandemic has opened the door for 

growth opportunities, as lockdown rules have heightened 

residents and non-residentsô appreciation for local parks 

and green spaces.



COVID-19 Impact: citywide lockdowns in 

response to the virus led to decreasing U.S. 

share of travel parties, visitors, visitor days, 

and visitor spending after Quarter 1.
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AZ

MT

WA

West South Central

2.4%

Pacific

2.6%

Mountain

2.5%

West North Central

7.1% East North Central

74.0%

East South Central

2.5%

Middle Atlantic

2.5%

New England

0.6%

South Atlantic

5.9%

Intra-Census Region (within): Illinois 

attracts three-quarter of all leisure visitors 

from within the East North Central Census 

region, a similar share to pre-COVID times.

Two-thirds of leisure travelers reside in the State of 

Illinois (intra-state/intra-region) and another one-third 

in the surrounding states of the East North Central 

region (inter-state/intra-region).

Inter-Census Regions (between): One 

quarter of Illinoisô leisure visitors come from 

other US census regions ï mainly the West 

North Central and South Atlantic regions.
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Illinois 52.4%

Wisconsin 8.5%

Indiana 7.3%

Michigan 4.2%

Missouri 3.1%

California 2.2%

Texas 1.8%

Iowa 1.8%

Florida 1.7%

Ohio 1.5%

ID

AZ

UT

MT

WY

NM

CO

AL

FL

SC

TN

KY

IN
OH

NC

SD

KS

NE

WI

IA

IL

MO

AR

MS

OK

ND

OR

NV

WA

AK

PA

ME

VA

NY

CT

WV

MD

NJ

VT

NH

MA

DE

RI

HI

MI

GA

TX LA

MN

CA

Origin states to Illinois recovered in 2022 

after shifts amidst the COVID-19 era

Slightly more than half of Illinoisô leisure 

travelers in 2022 are residents ï a share that 

dropped by 8 percentage points over 2020 

and to the lowest level in the past five years.

The share of leisure travelers from 

neighboring states such as Wisconsin, 

Indiana and Michigan recovered and mimic 

pre-pandemic levels.

The top 10 origin states of non-residents 

made up 34% of leisure travel to Illinois in 

2022, similar to 2019, yet dropped to 26% 

during COVID-19.
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AZ

MT

WA

West South Central

4.1%

Pacific

4.1%

Mountain

3.3%

West North Central

10.0% East North Central

62.6%

East South Central

4.5%

Middle Atlantic

2.3%

New England

1.1%

South Atlantic

8.0%

During the times of the pandemic, Chicago 

experienced an increase in travelers from the 

West North Central but also Mountain regions 

at the expense of the East North Central 

region.

Intra-Census Region (within): In 2022, 

Chicago increased the share among leisure 

travelers from the East North Central region 

again by almost 8 percentage points and 

attracts now two-thirds of all its leisure 

visitors from within the census region.

A little less than half of the leisure travelers reside 

within the State of Illinois (intra-state/intra-region) 

and another half in the surrounding states of the East 

North Central region (inter-state/intra-region).

Inter-Census Regions (between): A little 

more than the state itself, one-third of 

Chicagoôs leisure visitors come from other US 

census regions ï mainly the West North 

Central and South Atlantic regions.
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Illinois 28.4%

Indiana 11.4%

Wisconsin 10.3%

Michigan 9.1%

Missouri 4.1%

Ohio 3.3%

Texas 3.2%

California 3.2%

Tennessee 2.5%

Minnesota 2.4%

ID

AZ

UT

MT

WY

NM

CO

AL

FL

SC

TN

KY

IN
OH

NC

SD

KS

NE

WI

IA

IL

MO

AR

MS

OK

ND

OR

NV

WA

AK

PA

ME

VA

NY

CT

WV

MD

NJ

VT

NH

MA

DE

RI

HI

MI

GA

TX LA

MN

CA

Reviving Triumph: Chicago roars back to 

the throne for leisure travelers among its 

top origin states after COVID recovery

In 2022, Chicago welcomes back three-

quarter of leisure travelers from the top 10 

origin states  ï a share that has dropped by 

16 percentage points in 2020.

In the post-COVID travel landscape, Chicago 

continues to attract visitors from its top origin 

state of Illinois while witnessing a remarkable 

surge in leisure visitors from Indiana, 

Wisconsin, and Michigan, while opening 

doors to new travelers from Tennessee.
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Embracing new opportunities: Leisure travelers from 

Phoenix, Detroit, and Grand Rapids played a 

significant role in boosting the economy of Illinois

While Leisure travelers from major cities within Illinois, but 

also from St. Louis and Milwaukee contributed to Illinoisô 

spending, the leisure travelers from Phoenix, Detroit, and 

Grand Rapid contributed more in trip-dollars than in travel 

party shares which makes them particularly valuable 

segments to target.


